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Candidates are required to give their answers in their own words
as far as practicable.
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The figures in the margin indicate full marks.

Module - I
(Retail Management)
Marks : 50
Group - A
1. Answer any five questions :
(a) What is Retailing?

(b) What is multi channel retailing?
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What is promotional mix in retailing?
Or,
Give some examples of different types of retailing.
What is Shopping Mall?
Or,
Mention some factors influencing pricing of products.
Define a Kiosk.
What is Psychological discounting?
Or,
What is Zone of Tolerance?
Define the term ‘Physical evidence of services’.
What is Super Market?
What is Retail Management System?
Or,
What is the experience of Retail Marketing?
Define Peddlers in retailing.
Or,

What is Mom and Pop store?

Group - B

Answer any one question :

(a)

(b)
(c)
(d)

Discuss the functions of Retailing in India.
Or,

Explain the role of pricing in retailing.

Discuss the approaches to product pricing.

Differentiate between goods and services.

Explain the needs and objectives of Promotional Mix in Retailing.

Or,

Discuss about pre-purchase service.
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Group - C
Answer any one question 20x1
3. Differentiate between social responsibility and consumerism from the perspective of a retailer. 20
4. Explain the factors affecting retail pricing. 20
Module - II

(Marketing of Services)
Marks : 50

Group - A
5. Answer any five questions : 4x5
(a) What is service encounter?
Or,
Prepare the list of types of services available to a marketer.
(b) What are the different strategies for enhancing customers’ participation?
Or,
How would you maintain quality of services?
(c) What is product support service?
Or,
Mention three stages of service marketing.
(d) Who are the key intermediaries for service?
Or,
What do you mean by Information Technology?
(e) Mention the scope of educational service.
(f) Show the similarity between media services and advertisement.
Or,
Define the terms ‘Total retail experience’.
(g) Define health care services.

(h) What is Media service?
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(i) How retailers are benefited by using electronic data interchange system?

() Define a service research programme.

Group - B
6. Answer any one question : 10
(a) What factors should be considered to give quick and efficient service to the customers?
(b) Discuss with particular example about marketing strategies of Health Care Services.
Or,

Discuss the steps to be taken by service firms like Airlines, Banks, Hotels towards quality control.

(c) Explain with reasons why retailing is essential in Indian market.
Or,
Explain the similarities and dissimilarities between service and tangible goods.

(d) An educational institution located in a high growth city is eager to build name recognition and
reputation for educational needs among new entrants in the city. Devise a communication information
service that would meet this objective.

Group - C
Answer any one question 20x1
7. Explain the services rendered by Information Technology in India’s present day marketing system. 20

8. Give a clear idea on service marketing management. 20




